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SELECTED WORK Human craft meets Al.
GRAPHICS & IDEAS New tools, fresh perspectives
and extraordinary creative

possibilitics.

BRAND IDENTITY « APPAREL GRAPHICS e CREATIVE DIRECTION

PORTFOLIOD

GRAPHIC DESIGNER ON THE RUN .
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The Al revolution opens extraordinary possibilities for design. | DESIGN IN A NEW REALITY
Evolving with it means learning new tools, exploring new ways | Al offers new ways to explore ideas, develop

of working and bringing experience into a changing creative world. | variations and imagine what comes next.
Integrating these tools with a designer’s eye
turns possibility into purposeful visual work.

Evolve. Explore.
Create.

CRAFT / CURIOSITY / OPPORTUNITY
The opportunity is to keep growing:
combine years of craft with curiosity,
experiment with Al and shape a practice
ready for the future. New tools expand
what we can imagine and make.

GRAPHICS DAILY — SELECTED WORK

Amsterdam, Netherlands
G I I_ Y 0 G E V gilyo44@gmail.com

+31 (0)6 420 92357
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2002-2010

FASHION APPAREL GRAPHICS
- BRAND-SIDE ART DIRECTION

FASHION / APPAREL GRAPHICS / ART DIRECTION

A shared vision. A distinct identity.

Typography, illustration and colour shape a recognisable
visual language for apparel. Graphic treatments connect

Brand-side art direction brings the details together: concept,
placement, palette and the relationship between garments,

individual pieces, giving a collection both variety and a clear identity. Each graphic contributes to the wider story of the collection.

GRAPHICS DAILY — BRAND-SIDE ART DIRECTION
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Graphics Daily
2010-2016

FASHION APPAREL GRAPHICS

FASHION / APPAREL GRAPHICS / FREELANCE

VOULEFIXEN

Individual style. Graphic expression.

Expressive lettering, illustrated characters and vintage references From bold typographic statements to detailed illustrations, each
bring personality to everyday apparel. Graphics for tees and caps design considers the garment, the placement and the way it is worn.

combine visual storytelling with a strong sense of style.

Colour and composition connect the artwork to the overall look.

GRAFHICS DAILY — FASHION APPAREL GRAPHICS
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Amsterdam, Netherlands
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2016-2023

GLOBAL SOUVENIR PRODUCTS
DESIGN & GRAPHICS

A
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GLOBAL DESTINATIONS / PRODUCT DESIGN / GRAPHICS

A world of places. A language of design.

From New York and Los Angeles to Amsterdam, Across apparel, headwear, drinkware and bags,
Barcelona and Paris, destination graphics turn a shared visual language connects the collection.
familiar landmarks into everyday keepsakes. Each design adapts to the product while keeping
Typography, illustration and colour give each city the spirit of the destination in focus.

its own character.

GRAPHICS DAILY — GLOBAL SOUVENIR PRODUCTS 12
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2023-2026

PROFESSIONAL EVOLUTION
- CRAFRT TO Al

DESTINATION GRAPHICS / APPAREL / ACCESSORIES

Craft at the core. New tools in the process.

Typography, illustration and composition remain the The evolution is in the process: combining a trained eye
foundation. Al expands the space for visual exploration, for detail with new ways to develop concepts, explore
helping ideas take shape across apparel, accessories variations and build a consistent visual language.

and destination collections.

GRAPHICS DAILY — PROFESSIONAL EVOLUTION 02
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BRIGHT LIGHTS ?f
BIG DREAMS |

ART. ENERYWHERE.
CARRY [T WITH YDU

NEW EMERGY.
SAME HCONIC CITY.

TIMELESS STYLE
VIBRANT SPIRIT
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